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SUSTAINABILITY:
RESPONSIBILITY

Increase the value of overseas tourism to the
island of Ireland, sustainably supporting
economies, communities and the
environment.

We do so by inspiring visitors and
strengthening strategic partnerships,
always with a values-led approach.




SUSTAINABILITY:
OPPORTUNITY

Prepared to spend more on sustainable

accommodation and experiences when
on holidays.
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47 best things to do in Paris right now

Here's our list of must-see things to do in Paris to plan the itinerarv of a lifetime
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THE ULTIMATE JAPAN ITINERARY FOR FIRST-TIMERS:
FROM 170 3 WEEKS

Updated: January 30, 2025

BY ROSALYN WIKELEY AND ANTONIA BENTEL

Back from vacation, and
already planning the next one

... and what
have I
ticked
offit?







ENRICHMENT EXPLORERS ARE THE
OPTIMUM AUDIENCE

SLOW Environmentally Seek local knowledge Want an authentic and

TOURIST conscious and learning intimate experience of the
TRAITS area

1.25 x 1.28 x 1.26 x
Consider the environmental Need to broaden and Need to feel the
impact on the destination stimulate their minds character of a place

ENRICHMENT
EXPLORERS




2 take on Slow Tourism focuses on the depth
[Ne experience. When you take yourtime and immerse
yourself, you feel more ...




IRELAND UNRUSHED

Built around the strategy of ‘feeling more’. This means depth of experience and emotion are key to how
we talk about the experiences the island of Ireland has to offer.

3® o 9 i#h

Getting Around ‘Slow’ Activities Immersing in Nature Human Connection
Elevating sustainable Changing perceptions of what A cue for sustainability, Showcasing the emotional
transport from logistics to Ireland has to offer with 'unrushed' while affirming its potential benefits of spending time
an opportunity to feel more activities that give you a greater to move you amongst the locals

depth of experience













Trade and
Industry

Social and
Ireland.com

Brand and
Paid Media




IRELAND UNRUSHED: GERMANY e rtand &irland

Reiseangebote ..

Activity Highlights
* Digital media campaign , k

*  PR:VIP lunch for selected tier 1 media in Hamburg

&e Irland
-]
April M-a

Plant ihr eurs Angebote fiir 20257 Sitverline Cruisers hat genau das Richtige fiir such und eurs

Gaste - ob fiir individuellz Entdecker oder spannende Gruppenreisen.

* Trade: Trade paper FVW's sustainability-themed week in June

nche

* Trade: Tour operator Gebeco's slow travel itineraries / slow
route topics in newsletter and social media

Fir Individualreisende [FIT-Markt): Migtet einen Selbstfahrerkreuzer fir mindestens 3 Nachte!
Die Soote bieten Platz filr 2 bis 12 Personen — perfekt fir Paare, Familien oder Freunde, dis Idands
WasserstraBen auf sigene Faust erisben méchten.

Fiir Gruppenraizen: Die " River Quesn ist ein 50-Sitzer Passagisrschiff mit voll susgestattetsr
8ar und Live-Kommant deal fiir Bustouren, S lige und private Gruppen.

& Tolle Flussfahrten im Uberblick:

Banagher - Meelick Lock & zuriick {1.5 Stunden] — £16.00

Banagher - Meelick Lock & zurlick {2 Stunden) — £12,00 (inkl. Spaziergang Gber dan Meslick Weir
bis zum Victoria Lock)

Shannonbridge — Clonmacnoise (1 Stunde, einfache Fahrt) - €16,00

Newsletters / Social Media / Offers

s Preise: Ab rur €16 pro Person (mind. 25 Passagiere), mit Sondertarifen fiir klzinere Gruppen. Fir
Reizeveranstalter gibt's 30% Provision!

* Inclusion in trade and consumer newsletter
* DERTour activity: trade training
* PR: Slow Tourism topics and messaging

» Social media: Content push on Facebook, Instagram, TikTok, Pinterest
and YouTube

e Offers: Callout with main focus on Slow Tourism month

Other

* Podcast on Slow Tourism

* Influencer trips to County Cork and Ireland’s Hidden Heartlands

Gebec

Reisen, die begeiste:

* Uke Bosse video campaign

» Always-on activities: Newsletter and organic social

e Trade and media: IRELAND UNRUSHED itineraries



IRELAND UNRUSHED: GB

Publicity:

« Content creators across Kerry, Limerick, the Causeway Coast, Enniskillen, Ireland’s Hidden Heartlands, Wild
Atlantic Way islands, Derry-Londonderry, Donegal

* Radio day with industry partners, promoting ways to slow down in Ireland
* Media lunch with industry partners and tier 1 media

* Maedia pitching of centrally-generated press toolkit, including print and video news releases

Consumer Marketing:

* AV-led partnership on Channel 4 and The Guardian live across social, editorial and digital, highlighting Slow
Tourism themes and messages across the Wild Atlantic Way and Causeway Coastal Route

* Digital media campaign: Amplifying IRELAND UNRUSHED on Facebook, Instagram, Pinterest and YouTube

» Organic social: Month-long takeover on Facebook, Instagram and X, highlighting key journeys and ways to slow ==
down on the island of Ireland

* Consumer ezines and Ireland.com: IRELAND UNRUSHED ezine to GB consumer database, including key
journeys, linking to a dedicated page on Ireland.com

Influencer boosting: Boost hero content creator assets on owned social channels







IRELAND UNRUSHED 2025: HOW YOU CAN GET INVOLVED

What experience does your tourism product offer that gives
visitors a chance to slow down and find meaning in small
moments, leaving a lasting memory?

« Share your IRELAND UNRUSHED experiences across
your social/digital channels and to your databases
using:#lrelandUnrushed

* Leverage our IRELAND UNRUSHED Industry Toolkit

Global - Ireland Unrushed
2025 - Slow Tourism on the
island of Ireland

@ Global

85 Advertising and Marketing
a From 02/06/2025 to 30/06/2025

« Send us your IRELAND UNRUSHED experiences, for a
chance to be included in IRELAND UNRUSHED
promotional B2B and B2C opportunities

() Open for Registration

(®) Free

We want to hear all about your
slow tourism initiatives - send us
your elevator pitch!

Email: industryopportunities@tourismireland.com




TOURISM IRELAND: INDUSTRY OPPORTUNITIES

[® ] Website: tourismireland.com/opportunities

| —— —

& Tourlsm IrEIa“d About Us Career. Register for Updates Contact Us
Marketing the island of Ireland overseas

What We Do Overseas Markets Opportunities News and Press Releases Research and Insights Q

Home Opportunities

Overseas
Opportunities

Discover our industry opportunities to help you
promote your business overseas.
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