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65%

Great Britain to Northern Ireland in 2024

£414 million spend 

£289 average spend per 
trip 

1.4 million trips

£71 average spend per 
night 

5.9 million nights  

4.1 nights average 
stay 

 

Source: NISRA
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Why the Great Britain market matters

+8%
+7%

+16%

+8%

+1%

-7%

spend trips nights av stay av spend per trip
av spend per

night

January j June 2025/2024

Source: NISRA



Why the Great Britain market matters

Interest is 
strong 

Air, sea and 
CTA access

Seasons / 
regions and 
repeaters

Opportunities

Competitive 
market

Cost of living

Challenges

Global 
impacts



GB KEYMOMENTS 202 6

Jan-Mar Kickstart campaign

TradFest

Celtic Connections, Glasgow

Apr-May

June-Aug The Meetings Show, London

A Taste of  Ireland  B2B  event,

Glasgow

Betfred British Masters, The Belfry

Sep-Dec Ireland Goes Beyond campaign 
j phase 2

BMW PGA Championship 

Home of Halloween campaign

World Travel Market

Ireland Meets the West End, London

Kickstart  campaign  for  2027

St >+,(#=MoLDay

British Tourism & Travel Show, 
Birmingham

Ireland Goes Beyond campaign 
j phase 1

Golf B2B workshop, Glasgow

Slow Tourism Month

Luxury B2B workshop



Inspiring visitors



Inspiring visitors j consumer marketing

Ireland Goes Beyond

Channels: TV, video on demand, online video, 

YouTube, Meta, Pinterest, partnerships

Timings:

o Burst 1: H1 2026

o Burst 2: H2 2026

265m
planned

QOTS 2026



Inspiring visitors j publicity

150m+

OTS NI



Inspiring visitors j broadcast



Supporting 
economies and communities



Supporting economies and communities j Shared Island 

5.2m
minutes

viewed



Supporting economies and communities j seasonal extension


