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TOURISM IRELAND'S sqcjal strategy is to extend our 2 53 k

consumer engagement, in a connected way, across platforms and

networks in order to drive differentiation, reach, word of mouth NORDIC

and specific customer relevance for the island of Ireland as
holiday destination.

NORDIC MARKET PROFILE

a

VISITORS TO
IOIIN 2019

in terms of overseas tourists to the Island of
Ireland.

7 TH Nordic Region is Ireland's 7th largest market

WHAT DO NORDICS
LIKE ABOUT IRELAND?

‘ Views & Landscapes

2| Built Heritage

56% of Nordic holidaymakers
x Food & Drink who visited Ireland in 2019

were aged 35+ years.

Living Culture a3% Travelled as a

Couple

The Nordics Region are overall
an adventurously curious type
of holidaymakers who trend to
immerse themselves into a
location by engrossing into the
historical and cultural settings
of the destination.

CONTACT US

[ ]
# Soft Adventure
Engaged in

0,
o 90 /O pastimes/events
b Nature & Pastimes

@0, Holidayfrom
WORKING TOGETHER 68% July-December
INDUSTRY OPPORTUNITIES Select the marketing

@ opportunity that’s right for you to help attract additional
tourists and grow your business from Italy and other

markets. Click here

Q MARKET INSIGHTS Learn about opportunities in other

markets and keep up-to-date on latest tourist numbers
and market intelligence. Click here

TRADE EXECUTIVE

Maarit Karkkainen
MKarkkainen@tourismireland.com
+45 3317 7231

DIGITAL MARKETING EXECUTIVE

Peter Maag
PMaag@tourismireland.com
+45 3317 7235
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PLATFORM FOLLOWING CONTENT DIRECTION FORMAT

Image: aspect ratio has to be

« Highly visual content that tells a story and encourages action 110r 4:5

through sharing and commenting
1 1 0 K « Speific focus on landscapes and nautre/adventure

Video: ideally aspect ratio has
« Producing and sharing content surrounding past experiences sy

to be 1:1or 4:5 and max 60

secs
- On almost every podcast providers' platform, e.g. Apple, Spotify, Google & 25-40 minute episodes done
Amazon online at the moment
N/A + 200+ average listens and growing
« Industry & Influencer interviews about experiencing the island When travel allows podcasts
« Free to to listen and subscribe to can be done in situ

DEMOGRAPHICS

You @
Tuhe

These various platforms are currently not being

used due to either: the key demographics for the

Nordic Region are less interactive and reachable 6 8 % women )
on these SMS; We market in English and

wouldn't be 03:: ‘t:c; :ti::rj:ct(i)?:t:.urselves from f (o) llowe rs 3 2 % men
Largest age group:

across our
channels 55-65+

Nordic media outlets,
Journalists, Influencers

WHAT NORDICS REGIONS LIKE?

DENMARK NORWAY

¥0 3 (0%

Gardens  Adventure Cliffs Music City Trips Golf

U

SWEDEN FINLAND

H % ¢ oS

castles City Trips Golf Music Gardens Wildlife
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WHAT CONTENT WORKS?

STORYTELLING ON SOCIAL

We customise content to evoke a feeling of
wonder and adventure to our followers.

We foucs on the key themes of what our followers
want to see.

We try to give actionable tips and travel ideas to
get off the beaten track

#DidYouKnow that Dublin is a UNESCO City of

- | a v'.,f i
Literature? You'll find a storied landmark around D.D l ou KNom

every corner.. - . )
’ “ @ Nordic region love to visit and only stay
;C> ® Long Room, Trinity College Dublin " “
< in Dublin.
@ Press the #GreenButton here

go.irind.co/PressTheButton

ENJCbURA.GE ® Only one in five Nordic holidaymakers

use a car while on the island

Edit

00w 642

P On Average, Nordic Holidaymakers stay

Ensure that your site has foreign language ]
content when our social media content directs at least 6 nights
toit.

EXPLORE

IRELAND

IMAGES VIDEOS
Have you
P%M ,“ma"dyoéomzonmgr lan .
@ Discover Ireland Nordics @
i oot These are just SOME of the great houses and castles that you can see
on the island of Ireland!@ it
» New formats, appearing « UGC content * Aerial video of the .castle
visuals can guarantee + 4:5 format is an excellent * Showcases travelling as
better performances performer as well a Cc?upl.e '
« UGC content « High quality pictures and « Inspirational piece of
+ Short Gifs/Videos that tell city panorama drive high content
a story within 15seconds engagement
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DO'S AND DON'TS

ExpLoRE
IRELAND

Why it works:
« 4:5ratio
« High quality pic
« The copy tells the story
of the place and allow
the reader to go under

Why it does not work:
« 16:9 format
« We do not learn much about
the area with storytelling
« No emotional impact

the surface + NoCTA
« Brings the need for
STORY consumer engagement
E— Ireland.com
63\) Dw(‘nvev Ireland Nmmc;o : o
(fj,m e @ n,;cmiwmm Nordics @
¢ begun o reopen, et us know y Whu it works: N
y It works it vour avourte Why it does not work:
« The focus on .
s « 16:9 format
Consumer : E
——=== « Does not have any
engagement

context around the
post

« Post and description
do not match

« Emotional
Connection to a
experience

« Leads to future
content options

What have you missed
the most about
Ireland?

dvlreland.com

POST

Why it works:
» Providesa StPATRICK's FESTIVAL
description that Why it does not work:
cleary tells the Happy « No personal
indi Paérick’s
< sotry behind it. Se. e
s ovoemrom it - Involves people Day + Does not evoke
SEANNOS VRIS of Ireland emotions or
€ + Acultural interest Tonightthe t. Patrcks Festivl begins -and you have  front-row sesl Tunein engagement
appy e e ety o e S vopET
oo o warn Pyt for followers « Too short with
@)(D Dlscovel\:leland Nordics © . 50Secs long @ Discover \:f\and Nordics @ being 5 secs long
Happy #InternationalDanceDay! Ever hear of Sean Nés dancing? As (videos should Tonight the St. Patrick's Festival begins - and you have a front-row
with everything, the best way to lea. seat! Tune in for 6 virtual day
See More e
not be more than See More
VIDEO i
’ 60secs
Wh it WOrkS: /630\‘ Discover Ireland Nordics @ )
Y - ° Why it works:

« Brings the viewer
along on a jounrey
throught the photos
Brings inspration to
mind about going to
Ireland

4photos which is
optium amount
Matching description
to images

« Does not tell a story
of adverture or
culture

Mix of locations and
does not inlcude a tag
line for them

Too many images
max 5 images per
album reel

ALBUM




