
ISLAND OF IRELAND
OVERSEAS TOURISM PERFORMANCE
FACTS & FIGURES 2025

TOURISTS & REVENUE
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In 2025, the island of Ireland welcomed 8.2 
million overseas visitors, who spent €6.4 / £5.6 
billion. Overseas tourists typically stayed 7.1 
nights, spending on average €778 / £677 per 
trip and €109 / £95 per night.

Most tourists (88%) left the island by air. Out of 
one million ferry passengers, 82% came from 
Great Britain and 13% from Mainland Europe.

Northern Ireland welcomed 2 million visitors. 
Ireland received 6.7 million tourists.
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2025 NUMBERS & MARKET AREA SHARE

Tourists*

Tourists*

*Visits to Ireland and Northern Ireland total more than 
the island figure due to tourists overnighting in both.
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REVENUE SHARE TRIPS SHARE NIGHTS SHARE

HOLIDAY

VFR

BUSINESS

OTHER

€3.1 / £2.7bn 3.2m 20.4m48% 39% 35%

€1.5 / £1.3bn 3.1m 22.3m23% 38% 38%

€1 / £0.8bn 1.3m 6.2m15% 15% 11%

€0.9 / £0.8bn 0.7m 9.5m14% 8% 16%
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HOW MUCH DID OVERSEAS TOURISTS SPEND?

HOW DID PURPOSE OF VISIT CONTRIBUTE TO SPEND?
In 2025, holidaymakers generated €3.1 / £2.7 billion, accounting for 48% of tourism revenue across the island of Ireland. A further €1.5 / 
£1.3 billion came from those visiting friends and relatives (VFR), while business visitors contributed €1 / £0.8 billion. North America was 
the leading source of holiday revenue (45%), followed by Mainland Europe (28%). British visitors were the strongest contributors to both 
VFR revenue (45%) and business revenue (43%). Two-fifths (42%) of Other revenue was generated by Mainland European tourists.

OVERSEAS TOURISM REVENUE

North America was the largest source of revenue (32%), just ahead of Mainland Europe (30%) and Great Britain (29%). North American 
visitors spent the most, averaging €145 (£127) per night and €1,285 (£1,118) per trip.

HOW DID OVERSEAS TOURISTS SPEND THEIR MONEY?
Food and drink accounted for the largest share of overseas tourist spending (37%), followed by accommodation (28%). This is true 
for all market areas, to varying degrees.

Great Britain contributed 
24% of revenue to Ireland 

and 70% of revenue to 
Northern Ireland

Overseas visitors spent on 
average €114 per night in 

Ireland and £72 per night in 
Northern Ireland

Spend from British tourists 
increased compared to 2024 

for both Northern Ireland 
(+8%) and Ireland (+2%)
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Revenue from North America 
fell -11% after a +19% rise in 
2024 (well ahead of the +9% 

growth in trips)
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WHERE DID OUR OVERSEAS 
TOURISTS COME FROM?
Out of 8.2 million overseas visitors to the 
island of Ireland, 517,000 (6%) stayed 
overnight on both sides of the border.

OUR TOP MARKETS
Great Britain, the US, Germany and 
France made up 75% of tourists, 69% of 
revenue and 65% of nights in Ireland. In 
terms of holidays, these markets 
contributed 75% of trips, 73% of revenue 
and 72% of nights.

LONG HAUL
Of our top ten source markets for tourists, 
three are long-haul markets (the US, 
Canada and Australia).

3.2 million overseas tourists in 2025 came 
for a holiday and they generated €3.1 / £2.7 
billion (48%) in overseas revenue.

AROUND 1 IN 4 
OVERSEAS 

TOURISTS AND 
HOLIDAYMAKERS 

TO THE ISLAND 
STAYED OVERNIGHT 

IN NORTHERN 
IRELAND

HOLIDAYMAKERS

WHERE DID OUR OVERSEAS TOURISTS COME FROM?

WHAT WAS THE REASON FOR OVERSEAS TOURISTS VISITING?

OVERSEAS TOURISTS

THOSE VISITING 
FRIENDS AND / OR 
FAMILY REPRESENT 
37% OF OVERSEAS 
TOURISTS

Sum of trips by purpose of visit is greater than total tourists by market area because some tourists overnight on both sides of the border for different reasons.
 

Three in eight (38%) tourists travelled to 
visit friends and relatives (VFR). Among 
VFR tourists, Great Britain was the main 
source, accounting for 61% of those visiting 
the island of Ireland and 82% of those 
travelling specifically to Northern Ireland.

VISITING FRIENDS & RELATIVES

BUSINESS

15% (equivalent to one in seven) of 
overseas visitors to the island of Ireland 
came for business purposes.

Only 8% of overseas tourists came for 
“other” reasons like English Language 
Training (ELT).

OTHER



HOW MANY NIGHTS DID OVERSEAS TOURISTS STAY?
Overseas tourists spent 58.4 million nights on the island in 2025, with an average stay of 7.1 nights. Visitors from Great Britain and 
Mainland Europe accounted for 65% of all bednights, while North Americans made up a further 24%. The remaining nights came from 
visitors from Other Areas who, although fewer in number, stayed more than twice as long as the average visitor.

NIGHTS

WHAT TYPE OF ACCOMMODATION DID OUR OVERSEAS TOURISTS STAY IN?

ON AVERAGE, 
TOURISTS STAYED 7.1 

NIGHTS AND 
HOLIDAYMAKERS 

STAYED 6.3 NIGHTS

Staying with friends and relatives was the most popular accommodation type overall – and across all market areas – except among 
North American tourists, who continue to prefer hotels (40%). 

NORTH AMERICA IS 
THE LARGEST 

SOURCE (36%) OF 
HOLIDAY NIGHTS
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MAINLAND EUROPE AND 
GREAT BRITAIN 

COMBINED ACCOUNTED 
FOR TWO IN THREE 

BEDNIGHTS

Hotels were most popular 
among North Americans 

(40% of nights stayed)

Rented accommodation 
was most popular with 

tourists from Other 
Areas (18%)

Over three-fifths of 
Mainland Europeans' nights 
were spent with friends and 
family (32%) and in "other" 

accommodation (30%)

Around half (48%) of nights 
spent by British tourists 

were with family and / or 
friends 

Note: Night by accommodation type based on direct only



WHEN DID OVERSEAS TOURISTS VISIT?

SEASONALITY

Q3 remains the most popular time to visit, accounting for the largest share of revenue (35%), nights (34%) and tourists (31%) on the 
island of Ireland. 

Jan - Mar
€0.9 / £0.8bn

 14% of revenue
1.4m / 18% of tourists
9.4m / 16% of nights

Apr - Jun Jul - Sep Oct - Dec

Q1 Q2 Q3 Q4

SEASONALITY BY MARKET AREA 
Average spend per night was lowest during the first quarter of 
the year for all market areas.

SEASONALITY BY PURPOSE OF VISIT
Business tourists and holidaymakers consistently recorded the 
highest spend per night across all quarters.
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€1.8 / £1.6bn
 28% of revenue

2.3m / 27% of tourists
15.7m / 27% of nights

€2.2 / £1.9bn
 35% of revenue

2.6m / 31% of tourists
19.7m / 34% of nights

€1.5 / £1.3bn
 23% of revenue

2.0m / 24% of tourists
13.7m / 23% of nights

(£530)

(£698) (£757)
(£657) (£82)

(£100) (£99) (£94)
€865

Note: Shares are based on row percentages (sum of shares in each row adds up to 100%) Note: Shares are based on row percentages (sum of shares in each row adds up to 100%)



WHERE ON THE ISLAND OF IRELAND DID OVERSEAS TOURISTS AND HOLIDAYMAKERS STAY?

REGIONALITY  

Dublin and Northern Ireland were the most popular areas for tourists, while Dublin and the South-West were the most popular places for 
holidaymakers.
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SOUTH-WEST
18  |  25

SOUTH-EAST
7  |  8

MID-WEST
10 |  12

MID-EAST / 
MIDLANDS




11 | 6

DUBLIN
48  |  61

WEST
14  |  23 BORDER

6  |   7

NORTHERN 
IRELAND

25  |  25

% Tourists % Holidaymakers

Dublin: Dublin City and County. Mid-East / Midlands: Laois, Longford, Louth, Offaly, Westmeath, Kildare, Meath, Wicklow. South-East: Carlow, Kilkenny, Waterford, 
Wexford. South-West: Cork, Kerry. Mid-West: Clare, Limerick, Tipperary. West: Galway, Mayo, Roscommon. Border: Cavan, Donegal, Leitrim, Monaghan, Sligo. 
Northern Ireland: Antrim, Armagh, Down, Fermanagh, Derry-Londonderry, Tyrone.

HOW DID AREAS DIFFER BY MARKET AREA FOR TOURISTS AND HOLIDAYMAKERS?
North Americans travelled more extensively than those from other market areas and that’s true for both tourists and holidaymakers.

Note: The tables above are ranked by most popular

Note: Share adds to >100% due to visiting more than one region
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ALL TOURISM ACROSS THE ISLAND OF IRELAND
In 2025, tourism on the island of Ireland 
brought in €11.1 / £9.7 billion, with 
overseas visitors contributing €6.4 / £5.6 
billion, Ireland residents €4 / £3.5 billion 
and Northern Ireland residents €743 / 
£640 million. Overseas tourists made up 
58% of spending, 57% of nights and 29% 
of trips.

58%

7%

36% TOTAL 
REVENUE

€11.1 / £9.7 
BILLION

OVERSEAS TOURISTS

NORTHERN IRELAND RESIDENTS

8.2m trips (29%)

3.2m trips (12%)

€6.4 / £5.6bn spend  (58%)

€743 / £640m spend  (7%)

€11.1 / £9.7 BILLION 
WAS GENERATED FROM 
TOURISM IN 2025, 58% 
OF WHICH CAME FROM 
OVERSEAS TOURISTS

IRELAND RESIDENTS

JURISDICTION

16.6m trips (59%)

€4 / £3.5bn  spend (36%)

SEASONALITY
Overseas tourism is crucial year-round, generating the 
majority of revenue and nights every quarter.   

Overseas tourists contributed 58c of every €1 spent and 57% 
of bednights in Ireland. In Northern Ireland, they accounted for 
53p per £1 spent and 59% of all bednights.

SEASONAL SHARE OF SPEND

53% 60% 57% 58%

47% 40% 43% 42%

Overseas tourists IOI residents
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0
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JURISDICTIONAL SHARE OF SPEND
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SEASONAL SHARE OF TRIPS

28% 29% 29% 30%
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SEASONAL SHARE OF NIGHTS

57% 58% 54% 62%

43% 42% 46% 38%

Overseas tourists IOI residents
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0
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Northern 
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Ireland 
Residents



ISLAND OF IRELAND OVERSEAS TOURISM STATISTICS 2025 (STERLING £)

OVERSEAS TOURISM SUMMARY 2025
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ISLAND OF IRELAND OVERSEAS TOURISM STATISTICS 2025 (EURO €)



FURTHER INFORMATION

ABOUT TOURISM IRELAND
Tourism Ireland is the organisation responsible for marketing the island of 
Ireland overseas as a leading holiday destination.

CONTACT INFORMATION
Tourism Ireland
Bishop’s Square
Redmond’s Hill
Dublin 2
Ireland
D02 TD99
—
Tel. +353 1 476 3400
info@tourismireland.com
—
Tourism Ireland
Beresford House
2 Beresford Road
Coleraine
Northern Ireland
BT52 1GE
—
Tel. +44 2870 359200
corporate.coleraine@tourismireland.com

GLOSSARY
Tourist: a traveller who takes an overnight trip for a holiday, to visit friends and/or relatives, for business reasons and for other 
reasons, such as to learn English.


Spend: this covers all routine expenditure relating directly to a trip excluding fares (the cost of air and ferry tickets to travel to and 
from the island of Ireland). 


Nights/Bednights: this refers to the number of nights stayed.

Page 9 

ABOUT THIS DOCUMENT
All the information contained within this publication is based on information provided by:

We would like to thank the CSO, NISRA, Fáilte Ireland and Tourism Northern Ireland for their assistance to Tourism Ireland in compiling 
Overseas Tourism Performance 2025.

NISRA’s Northern Ireland Passenger Survey and Household Travel Survey
CSO’s Inbound Tourism and Household Travel Survey
Fáilte Ireland’s Survey of Overseas Travellers




